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Absolut launches
limited-edition bottle in
collaboration with Olly
Alexander
Featuring a standout mosaic design, the bottle symbolises the blending together
of people from diverse backgrounds to create a more open world.

Absolut is launching a limited-edition bottle, Absolut Mosaik, designed by British singer, songwriter,
actor and social activist for inclusivity, Olly Alexander. The mosaic design – where every piece is unique
but together creates something of beauty – symbolises the blending together of people from diverse
reaches of society to push boundaries and drive positive change; the brand values at the core of Absolut’s
Born to Mix campaigns.

Now available in markets across the globe, the new
design continues Absolut's annual programme of
limited-edition bottles as part of the Born to Mix values
designed to break the ice to create a more open world.

Olly, a fearless voice at the forefront of discussions
affecting the LGBTQIA+ community and mental
health, has redesigned Absolut’s iconic glass bottle,
bringing to life what ‘Born to Mix’ means to him. The
mosaic design with blue and pink hues represents
diversity, serving as a reminder of how colourful the
world can be when people embrace each other’s
opinions, perspectives and differences.

Olly Alexander (he/him) comments:"As humans we
are so multifaceted, I wanted my design with Absolut to
nod to our individuality but also reflect our diverse
human nature. I thought a mosaic was a nice way to
illustrate how we are all unique but when we mix
together, we have the power to create something beautiful.”

Deb Dasgupta, Global Vice President Marketing, Absolut Vodka, comments, “Absolut Mosaik, as
part of the Born to Mix brand values, is our latest launch that represents Absolut’s ongoing commitment
to celebrating the power of diversity. Deeply embedded in Absolut’s DNA, it’s our invitation for everyone
to make positive change by creating connections beyond differences. The vibrant, colourful bottle
designed by the formidable Olly Alexander is the perfect embodiment of this, and how we’re all part of a
greater whole in society.” 

The collaboration with Olly is the latest in an ongoing partnership with Absolut. Last November, the
singer fronted The Absolut Choir, which raised the volume on important causes including body positivity,
self-love and equal rights. An advocate of creativity and representation in pop culture, Absolut has mixed
differences, united ideas and driven inclusivity in culture to create a more open world for over 40 years
and this launch shows how these values are still an inherent part of the brand’s DNA. As a brand that
champions cultural fluidity, Absolut continues to embrace diverse communities today by giving them a
louder, stronger voice and a bigger audience to challenge the status quo and be a catalyst for positive
change.

Absolut’s iconic bottle has been interpreted hundreds of times by artists and culture markers and Absolut
Mosaik is the latest in this tradition. The launch will be supported with both above-the-line and below-
the-line activations, social and PR. Close to 4 million bottles will be available of the new limited-edition
Absolut Mosaik in 700ml, 750ml and 1L formats from all major grocers and wholesalers in almost 50
markets.
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In the UK, the 1L bottle will be available on Amazon and the 700ml at Harvey Nichols from the 13
 November. 
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Find out more about the campaign Absolut Mosaik

About Absolut Vodka 

Absolut Vodka is a world-leading premium spirit, made in one of the most energy-efficient distilleries in the world.
Every drop of Absolut Vodka is produced in and around Åhus in Sweden – and while Sweden is its home, Absolut
Vodka spans more than 140 markets around the world. Part of the Pernod Ricard group since 2008, Absolut Vodka is
a champion and platform for social progression through creative collaborations and innovative products – its iconic
bottle has been interpreted hundreds of times by renowned international artists and fashion designers. It launched the
world’s first flavoured premium vodka, Absolut Peppar, in 1986 to inspire the flavoured spirits that are commonplace
today.

About The Absolut Group 

The Absolut Group holds global responsibility for the production, packaging development, innovation and strategic
marketing of an extensive range of premium spirits brands. They include the iconic Absolut Vodka, Beefeater, the
world’s most awarded gin, Malibu, the leading flavoured rum and Kahlua, the number one coffee liqueur, along with
a selection of agave spirits, including Altos tequila and craft gins such as Monkey 47. Our long-term commitment to
sustainability and responsible drinking extends to consumers, society, the environment and our teams. Headquartered
in Stockholm, Sweden, The Absolut Group is part of Pernod Ricard, a worldwide leader in the spirits and wine
industry.

About Pernod Ricard 

Pernod Ricard is a worldwide leader in the spirits and wine industry, blending traditional craftsmanship, state-of-the-
art brand development, and global distribution technologies. Our prestigious portfolio of premium to luxury brands
includes Absolut vodka, Ricard pastis, Ballantine’s, Chivas Regal, Royal Salute, and The Glenlivet Scotch whiskies,
Jameson Irish whiskey, Martell cognac, Havana Club rum, Beefeater gin, Malibu liqueur and Mumm and Perrier-
Jouët champagnes. Our mission is to ensure the long-term growth of our brands with full respect for people and the
environment, while empowering our employees around the world to be ambassadors of our purposeful, inclusive and
responsible culture of authentic conviviality. Pernod Ricard’s consolidated sales amounted to € 12,137 million in
fiscal year FY23. Pernod Ricard is listed on Euronext (Ticker: RI; ISIN Code: FR0000120693) and is part of the
CAC 40 and Eurostoxx 50 indices.
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M&C Saatchi
For more information contact the The Absolut Group-team at M&C Saatchi.
theabsolutgroup@mcsaatchi.com

Read this online
https://theabsolutcompany.com/media-room/press-release/absolut-launches-limited-edition-bottle-in-collaboration-
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