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Absolut Kicksoff Festival Season W|th
“Mixing It Up: Cosmosé& Culture’ —
Exclugve Serieson the L atest Trendsfrom
the Official Vodka of Coachélla

Absolut is bringing together pop culture fans around the globe with its one-of-a-
kind blended activation featuring immersive mixology and conversation series
hosted by Matt Rogers.

NEW YORK, March 26, 2024 — Asthe Official Vodka of Coachella, Absolut is doubling down on its
“Bornto Mix” DNA by bringing its footprint beyond the festival grounds and presenting an exclusive
limited-time series “Mixing It Up: Cosmos & Culture” in AbsolutLAND. This collaborative series
includes weekly video interviews on the latest trends and cinematic hybrid content that seamlessly blends
the physical spirit of Coachellawith a digital Absolut experience for worldwide engagement.

With the Cosmopolitan back in vogue and a popular menu item at the festival this year, Absolut teamed
up with actor & comedian, Matt Rogers, to release a series of conversations featuring talks with expertsin
fashion, music and culture, all while enjoying Absolut Cosmos. Called “Mixing It: Cosmos & Culture’
the series will drop episodes weekly with special guestsincluding Wayman + Micah, Chrishell Stause,
Vanessa Vanjie Mateo and surprises along the way.

"Join mein AbsolutLAND, where I'll be hosting Mixing It Up: Cosmos & Culture, a conversation series
where we get into the cultural impact of Coachella,” said Matt Rogers. "And alow me to share some
exciting news — the Cosmo is making a comeback! Don't miss the opportunity to enjoy an Absolut Cosmo
with me, either at the festival itself or virtually during our episode rel eases.”

In addition to being theinitial streaming for “Mixing It Up,” AbsolutLAND is on anew platform making
it hyper-accessible, unlocking edu-training and reimagining how the brand shows up at the ultimate
mixing grounds so everyone 21+ can enjoy Absolut. Embarking on the vibrance of Coachellawhere
trends are set for the year, Absolut isintroducing its “Journey to the Cosmos” experience to bring Cosmos
into the virtual Cosmos. This captivating quest to the roots of the Cosmo cel ebrates the culture and

history that starts with mixing Absolut. AbsolutLAND also features thrilling music, dance, exclusive
rewards and interactive mixology.

“Absolut’ s approach to Coachella this year is rooted in a double entendre of Cosmos, which pays homage
to theiconic cocktail made with Absolut while capturing the essence of our new digital festival universe,”
said Matt Foley, VP of Marketing, Absolut. “ The activation very much underscores our Born to Mix
ethos offering an equally rich and diverse global engagement opportunity like mixing with friends new
and old over Cosmos both online and IRL.”

Join Absolut at Coachella as the brands brings together 21+ consumers worldwide, digital creators,
entertainers, pop culture aficionados and festival-goers. Let’s get mixing in AbsolutL AND.com.

About Pernod Ricard USA

Pernod Ricard USA is the premium spirits and wine company in the U.S., and the largest subsidiary of Paris, France-
based Pernod Ricard SA., the world's second largest spirits and wine company. Pernod Ricard employs
approximately 19,000 people worldwide, islisted on Euronext (Ticker: RI) and is part of the CAC 40 index. The
company's leading spirits include such prestigious brands as Absolut VVodka, Avion Tequila, Chivas Regal Scotch
Whisky, The Glenlivet Single Malt Scotch Whisky, Jameson Irish Whiskey, KahltGa Liqueur, Malibu, Martell
Cognac, Olmeca Altos Tequila, Beefeater Gin, Del Maguey Single Village Mezcal, Cadigo Tequila, Monkey 47 Gin,
Seagram's Extra Dry Gin, Malfy Gin, Hiram Walker Liqueurs, Midleton Irish Whiskey, Redbreast Irish Whiskey,
Aberlour Single Malt Scotch Whisky, Lillet, Jefferson's Bourbon, TX Whiskey, Smooth Ambler Whiskey, Rabbit
Hole Whiskey, Pernod and Ricard; such superior wines as Jacob's Creek, Kenwood Vineyards, Campo Viejo and


http://absolutland.com

Brancott Estate; and such exquisite champagnes and sparkling wines as Perrier-Jouét Champagne, G.H. Mumm
Champagne and Mumm Napa sparkling wines.

Pernod Ricard USA is headquartered in New Y ork, New Y ork, and has more than 1,000 employees across the
country. As"creators of convividity," we are committed to sustainable and responsible business practicesin service
of our customers, consumers, employees and the planet. Pernod Ricard USA urges al adults to consume its products
responsibly and has an active program to promote responsible drinking. For more information, visit: www.pernod-
ricard-usa.com.
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